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Research on Algorithm of Fiction Title Generation in Artificial Intelligence Writing

Liu Sai(Shanghai University)

Abstract: The algorithm is the basis of the research in the field of artificial intelligence writing. At present, the re-
search on fiction creation algorithm is still very immature. However, artificial intelligence creation based on existing re-
sults for large and small titles is very possible and can be used for future fiction creation. Algorithm research provides
experience. In the algorithm research of fiction title generation, semantic space algorithm, rhetorical algorithm and evalu-
ation algorithm have the generalization of content production. The research of three algorithms for title generation can
open up the deep logical relationship between the narrative grammar layer and the semantic algorithm layer in artificial
intelligence writing, which has great research value.

Key words: Artificial Intelligence; Algorithm Research; Title Generation.



